ASEAN ACCESS USER MANUAL

ASEAN Access user manual for Service Providers (SP): Distributors / Business Matchmakers /
other Service Providers
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Chapter 1: About us

1.1 Background

Since 1995, ASEAN Member States (AMS) - Brunei Darussalam, Cambodia, Indonesia, Lao PDR, Malaysia,

Myanmar, the Philippines, Singapore, Thailand and Vietnam have been working together to develop the
economy of their countries through cooperation on Micro, Small and Medium Enterprises (MSMEs)
development. There are over 70 million MSMEs in the region and they are making a considerable

contribution to GDP, employment and exports of each AMS.

However, many ASEAN enterprises have limited information on how to access new markets, and are often
not aware of the issues related to international requirements. A lack of technical knowledge, international

contacts and networks prevent these enterprises from participating in cross-border trade and SME
contributions to overall export numbers remain small, compared to the total number of SMEs in ASEAN.

1.2 Mission of ASEAN Access

International trade has been shown to increase efficiency, competitiveness and innovation of businesses,
as well as increase wages and employment, and therefore participating in export-import activities can be

instrumental to business growth. Information platforms and networks can play an important role in

enhancing both regional and international market access and facilitating SME participation in
international trade. Therefore, the ASEAN Coordinating Committee on Micro, Small and Medium

Enterprises ACCMSME), with the support from the German Development Cooperation (GlZ), has launched
ASEAN Access, as the international trade promotion portal of ASEAN. It is a “one-stop-shop” for SMEs and

Service Providers in ASEAN that are interested in doing business within the region, and beyond, and that
would like to find opportunities and business partners in international markets.

1.3 Using ASEAN Access
Through their local market penetration and expertise in international business, trade and market entry,

Service Providers are crucial to the success of ASEAN Access. The ASEAN Access user manual outlines the
detailed functionalities of using the portal as a Service Provider:

e How to register and sign in to the portal
e How to manage your account
e How to create and update your profile and services.
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Chapter 2: Introduction of www.aseanaccess.com

2.1 Screenshot of the homepage of www.aseanaccess.com and the menu
components
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2. 2 Structure of the ASEAN Access homepage and the menu components

Number Menu/Function Number Menu/Function
(1) ASEAN Access logo / Home button (2) Register
(3) Sign In (4) Main menu
(5) Main menu (shortcut) (block style) (6) Events calendar (latest events)
(7) Service Provider databank (shortcut) (8) News (shortcut)
(9) Main menu (shortcut) (link style) (10) Country profile (shortcut)
(11) ASEAN Access logo / Home button (12) ASEAN logo (with hyperlink to ASEAN website)
(13) Link to web portal social media: Facebook (14) Email function
(15) Policy, Term of Sse, Site Map, Disclaimer (16) Navigation arrow
(1) The ASEAN Access logo functions as the ‘home’ button and navigates users back to the

(4)

homepage when browsing any of the other pages on the portal.
(2) - (3) When clicking on ‘Register’ or ‘Sign In’ the “Sign In/Register” window slides out and allows
registered users to sign in and new users to register as:

(a)

(b)

Normal user - you are interested in getting 100% of the benefits of ASEAN Access and/or
are an SME who is looking for support to enter new markets.

Service Provider - you are interested in getting 100% of the benefits of ASEAN Access
you are a business, organisation or association that can help and support SMEs to enter
or do business in new markets, such as a distributor, business matchmaker, export
consultant, or you work with logistics, shipping, translation, marketing, legal, market
research, soft landing, IPR etc.

The main menu consists of:

(4.1)
(4.2)

(4.3)
(4.4)
(4.5)
(4.6)
(4.7)
(4.8)

About

Trade

(4.2.1) Tradein goods

(4.2.2) Tradein services
(4.2.3) Trading beyond ASEAN
Service Providers

Online training

Market access

Calendar

News

Select countries

(4.8.1) - (4.8.10) Each of the 10 countries listed navigate users to the
dedicated country pages.




(6)

(7)

(8)

(9)

(10)
(11)
(12)
(13)
(14)

(15)

(16)

The main menu shortcut (block style) consists of:

(5.1) International market access

(5.2) Tradein goods

(5.3) Tradein services

(5.4) Events calendar (incl. filter by country)

(5.5)  Service Provider databank (incl. filter by country)

(5.6) Trading beyond ASEAN

(5.7)  Online training

(5.8)  News (incl. filter by country and the option of multiple countries)

The “Events calendar’ shortcut on the homepage lists the next three (3) events by month and
and year of the event. Within the “Events calendar” shortcut, there is a country filter incl.
virtual and outside ASEAN events.

The “ASEAN Service Provider databank' shortcut on the homepage allows to pre-filter Service
Providers by country and by category. When launching the search, users will be automatically
directed to the dedicated Service Provider databank page with the pre-set filters.

The “News” shortcut on the homepage lists three (3) latest news with the option on each news
item to click on ‘SHOW MORE’ to land on the detailed news page.

The footer offers a shortcut to the main components of the menu by linking to:

(9.1) About

(9.2) Service Providers

(9.3) Online training

(9.4) Market access

(9.5) Calendar

(9.6) News

The footer links to each of the 10 countries which navigate users to the dedicated country
landing pages.

The ASEAN Access logo in the footer functions as the ‘home’ button and navigates users back
to the homepage when browsing any of the other pages on the portal.

The ASEAN logo in the footer links to https://asean.org/.

The footer links to the web portal’s Facebook page.

The ‘@’ sign in the footer opens users’ default email account and allows them to send

an email to aseanaccess@sme.go.th.

The footer links to the privacy policy, terms and conditions, site map and the disclaimer of the

web portal.
The navigation arrow in the bottom right corner of the page navigates users back from the
bottom to the top of the page.
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Chapter 3: Menu functions of www.aseanaccess.com

3.1 Screenshot and structure of the ‘About’ page

ABOUT ASEAN ACCESS M

About ASEAN Access 1

About the Office of SMEs Promotion, Thailand

()

Number Menu/Function Number Menu/Function

(1) Static content (text) (2) Static content (video)

(1) Static text content to introduce ASEAN Access and the Office of SMEs Promotion, Thailand.
(2) Static video to introduce ASEAN Access in an animated form.

3.2 Trade

The “Trade” pages are divided into three (3) parts: trade in goods, trade in services and trading beyond
ASEAN.


http://www.aseanaccess.com/

The ASEAN Trade n Goods Agreamant (ATIGA) aims 10 actieve the free flow
of goods within the ASEAN region, removing barmars 10 tade, lowerng costs
of ade and despening sconamic linkages Detwesn member stites. The
agreernent manns that tanfly have been removed on nearly Al products for
tracke between Brunei Darussalam, Camboda, indonesia, Lao PDR, Mataysia,
Myanmat, Philippines, Singapore, Thaltand and Viet Nam.

ASEAN Trade Repository

The ASEAN Trade Repository [ATR) provides a single point of sccess 1o al
trade-telsted nformation of ASEAN Member States. The ATR is an ASEAN-
level IT interface inked by hyperiinks 10 a saries of interoperable National Trade
Repositories (NTRs) that provide and maintain the national-level trade related
Information and the actual contents.

The trade-relsted information accessible through the ATR is organised on the
basis of nine topics’ in ine with Article 13 of the ASEAN Trade in Goods
Agreement (ATIGA). Al the sctual information is avasiable on NTRs of the
ASEAN Mermber States and duly maintained by their respective governments

(1)
ASEAN Trade in Goods Agreement (ATIGA)
e-FormD

The ASEAN Trade in Goods Agreemaent (ATIGA) aims to achiave the free flow of goods within
the ASEAN reglon, removing bamiers 10 trade, lowering costs of trade and deepening
economic inkages between Member States. The agreement means that tarifts have been
removed on nearly all products for trade between Brunel Denasalam, Cambodia, Indonessa,
Lao POR, Malwyssa, Myanmar, the Philippines, Singapore, Thailand and Viet Nam.

From the end of 2019, cross-border trade using the Electronic Certificate of Orign (ASEAN
Trade in Goods Agreement (ATIGA) e-Form D) wil be given preferential tants within the
region.

Further docurments will also be addad In future iInchading
- ASEAN Customs Declaration Document (ACOO)
- Blectronic Phytosanitry Certificate (e-Phyto)
- Blectronic Animal Health Certificate (e-AM)
Bloctronic Food Safety Cortificate (o-FS) Certificate

HOW TO COMPLETE? (3)

- Form D (ATIGA) or @ POFfilor
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Regulations for trade with ASE

Number Menu/Function

Number Menu/Function

(1) Static content (text/images)

(2) ATR search function

(3) Form D (ATIGA) and PDF Filler

(4) Infographics




I Filter I I |

()
(3)

(4)

(5)

Static content on various trade in goods sections such as: ASEAN Trade Repository, ASEAN Trade
in Goods Agreement (ATIGA) e-FormD, success factors for internationalisation and processes for
clearing goods/customs clearance.

The button ‘ATR search’ function navigates to the ATR search https://atr.asean.org/links/search.
The ‘Form D (ATIGA)’ button and the ‘PDF Filler’ button navigate users to the form and the
PDFfiller.

The infographics explain the air, sea, and land transport import and customs procedures. Each of
the three (3) infographics are clickable and open in a PDF.

The filter allows users to navigate through the regulations for trade with ASEAN by country.

3.2.2 Screenshot and structure of the ‘Trade in services’ page

TRADE IN SERVICES

While the ASEAN region has long been considensd A leading giobal region in
terms of trade In QOOKS, there 15 AlN0 & fest-Qrowing radks N services, which
has developed in ine with manutactuning. Logistics and transport serices are
needed 10 Mmove goods s and out of countries, often combined with fegal,
accountancy and tax advisory services. Increasingly, in an efiornt 10 move up the:
globd value chain, countries are incressingly focusing on research and
development. deaign, and Intsliectusl property, which are increasingly traded
Intarnationally At the same time, global trade has been faclitated by slectronic
communications and payment systems and intemet banking.

Within ASEAN, the ASEAN Framework Agreement on Services (AFAS) was
signed in 1995 to be used as a framework to guide and gradually open the
trade in services. AFAS adopted the WTO General Agreement on Trade In
Services (GATS) as a baseine for integration, with ASEAN embers agreeing 10
apply Most-Favoured-Nation (MFN) and National Treatment (NT) to cross-
border services trade. Despite this, there was iittle change in intra-ASEAN
service trade, which remained relatively constant at around 17% over the next
two decades.

Download the ASEAN integration in Services publication (2)

Recognising the growing importance of services, the ASEAN Economic
Community (AEC) in 2015 included the goal of free flow of services as part of
plans for a single market and production base This was 10 be achieved
through the progressive liberalisation of the services sector within ASEAN as
wel as with seven key partners - Australia, China, India, Japan, New Zealand,
South Korea and Hong Kong. This led to the ASEAN Trade in Services
Agreement (ATISA), which was finally signed in April 2019, replacing the
original AFAS agreement

ATISA bulids upon the existing agreements made under AFAS, at the same
time committing Member States 10 trgets set under the AFAS. A major
change is that ATISA works on a “negative list” approach. Countries may list
sectors or sub-sectors, which they wish 10 exclude from the agreement, but
the default setting Is that all services are considered liberalised



https://atr.asean.org/links/search

Status

The ten ASEAN Member States have now concluded 10 packages of commitments undes
AFAS. Each of the packages provides details of commitments of each state in various service
sactors. A further seven packages of commitments covering financial services, and eight
packages covering air transport services have also been signed During each of the
packages, ASEAN has moved towards a progressively more liberalised service and
Investrment sector, which now covers:

* Air transport, including sales and marketing of air transport services, computer
reservation, aircraft repair and maintenance.

* Business services, inciuding [T, accounting, and auditing, legal, architecture, research
and development, advertising, etc.

* Construction, including cvil engineering, engineering, installation works, and rental of
construction equipment.

* Distribution, including commission agencies, wholesale and retail trade.

* Education, from primary to adult education.

* Environment, including water, wastewater, household and industrial waste, noise
abaternent, nature, and landscape protection services.

* Financial services, including banking, insurance, and capital markets.

* Healthcare, including medical and dental services, hospitals, ambulances etc.

* Telecoms n, including -ation and mobidle phone services, business

network services, data and message transmission, e-mail, etc.

Transport services, including international passenger and freight transport,

maintenance and repalr of transport equipment and vehicles, storage and warehousing,

freight forwarding, etc.
* Tourism, ncluding hotel, restaurant and catering services, tour operators and travel
agences.
More detailed information on the commitments to date, can be found (3)

@)
Mutual Recognition Arrangements

ASEAN has undertaken a number of initiatives to facilitate mobility of people
related to cross-border provision of services, which is a prerequisite for many
aspects of trade in senvices. The Mutual Recognition Arrangement (MRA)

allows the mutual recogs of pi ™ 18 within the ASEAN
Member States, which will faciitate the mobility of service providers in the
g a

Seven MRA have been concluded to date

ar 2w
SR 3

)

A further framework arrangement is in place for surveying qualifications:

10



ASEAN Qualifications Reference Framework
(AQRF)

Endorsed finally in 2016, the ASEAN Quaificatit

reference framework to compare qualfication:

on Reference Framework (AQRF) is a common

xughout all education and traning sectors
across ASEAN Using this system, Member States can reference their national-level
qualificaions and compare them with other ASEAN regions, obtaining a common
understanding and mutual recognition of the qualifications. Not only does this increase the

opportunities for ased worker mobility, but it enables the Member States to learn from

the experience of rs, 10 develop higher quality education systems and encourage Melong
learming

More detaiied information on the AQRF can be found (5)

Movement of Natural Persons (MNP)

In November 2012, the ASEAN Economic Ministers (AEM) signed into effect

the EAN A f Na which was

designed to replace earfier elements within the AFAS. MNP s intended as a

legal framework towards the elimination of nearly all restrictions in the

temporary cross-border movement of natural persons invoived in the provision

rs only the types of
services actively named in the schedules including Business Visitors (BV), Intra-
al Service Supplers (CSS), and
ik work, or unsidiied labour.

of trade in goods, trade In services and Investmen

Corporate Transferees (ICT), and C
does not cover permanent immigration
Over the longer term, the MNP is intended to be a mechanism to faciitate a
free flow of skilled labour in ASEAN, engaged in the conduct of trade in goods,

services, and investments.

Regulations for trade with ASEAN

untry Search by country

Number Menu/Function Number Menu/Function
(1) Static content (text/images) (2) Static content (text) linking to ASEAN integration in
Services publication
(3) Static content (text) on the status of trade in services (4) Static content (text) linking to the mutual
in ASEAN linking to the commitments to date recognition arrangements
(5) Static content (text) linking to AQRF (6) Static content (text) linking to MNP
(7) Filter

(1) - (6) Display static content and useful links on trade in services within ASEAN.
(7) The filter allows users to navigate through the regulations for trade with ASEAN by
country.

11



3.2.3 Screenshot and structure of the ‘Trading beyond ASEAN’ page

TRADING BEYOND ASEAN

(1) (2 3

Overview of Free Trade regulations Koy ASEAN trade Key International Intellectual Property International and Internati trade
Trade Agreements and market support trade support ASEAN trade and fairs, matchmaking
Information organisations agencles technology transfer events and business
support opportunities
i databases

How to start trading beyond ASEAN?

YYou have done your research and there is a market for your product or service in countries

beyond ASEAN, or, there is room on the domestic market for the international product you would
like to import. You have found a foreign distributor, or a suppler, and are ready to execute the
trade. When it comes to trading goods and senvices internationally, there are a several important

things to consider. Here is a snapshot of them

. < L] L L
L] o o L ]
Please consult the various trade support organisations and resources for additional guidance.
Number Menu/Function Number Menu/Function
(1) Static content with links to the overview of Free Trade (2) Static content with links to trade regulations and
Agreements market information
(3) Static content with links to key ASEAN trade support (4) Static content with links to key international trade
organisations support agencies
(5) Static content with links to International Property (6) Static content with links to international and ASEAN
trade and technology transfer support organisations.
(7) Static content with links to international trade fairs,

matchmaking events and business opportunities
databases

(1) - (7) Display static content and useful links on trade in services within ASEAN.

12
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3.3 Screenshot and structure of the ‘Service Providers’ page

SERVICE PROVIDER DATABANK )

The databank |s & source for exploring arange of local service providers In various sectors within ASEAN reglon. You can easlly find and access
information on service providers relevant to you, who are located in your country, or your target countries, and who have the necessary expertise to
support and help you expand your business. You can filter the database based on countries and business categories, and you will see descriptions of
each service provider's expertise. In addition, you will see the service providers' direct contact details and will be able to directly contact service
providers directly by phone and email.

Thailand ] Logistics ] {2}

(3
1. Household removals
BmN MA 2. Live animal travels
. _ @)
Boonma International Co Ltd. 3. Exhibition & event logistics
atry : Thailand
& Mame: Logistics Services
Display # 20 =
(5)
BROWSE THROUGH ALL

Expaort
Consultancy

Distribution

lagency, import, % Business @\

whaolesale) Matchmaking Co-working
@' Intellectual Q Laws &

Human Resources Property (IP) = Regulations

& 2 &

Logistics
Ho
% %’ Taation & Translation
Market Research Product Standards Accounting Services

Number Menu/Function Number Menu/Function
(1) Static content (text) (2) Filter
(3) Service provider details (4) Email function
(5) Browsing function
(1) Static content to introduce the “Service Providers” page.
(2) The filter function enables users to filter the Service Provider details by:

(a) Country
(b) Category
Distribution (agency, import, wholesale)

13



3)

(4)

(5)

Business Matchmaking
Co-working

Export Consultancy
Human Resources
Intellectual Property (IP)
Laws & Regulations
Logistics

Market Research
Product Standards
Taxation & Accounting
Translation Services

(c) Exclusively for (i) Distributors (agency, import, wholesale) and (ii) Business Matchmaking
by industry sector

Service Provider details consist of logo, company name, country, service name and a

description of the company and the service.

The ‘Send mail’ button opens users’ default email account and allows them to

send an email to selected Service Providers (exclusively for signed in users). Users who are not

signed in have to sign in or register first, before being able to see Service Providers’ email

addresses.

The browsing functionality at the bottom of the page allows users to browse all Service

Providers, regardless of country, by the category.

14
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3.4 Screenshot and structure of the ‘Online training’ page

ONLINE
TRAINING

(1)
| ASEAN SME | ITC SME I
Academy Trade

Course Type All Course Types Course Level Al Course Levels (3)

About the ASEAN SME Academy

In March 2014, the US. A()«my’ or International Development (USAID) and the US-ASEAN
Busi

and Medium Ente

US-ASEAN BL

~ompetitive Small

ance). This inn e partnership has

trained over 70 and mediun

offered by US-AB

OrpoOrate membe s Marketing and Business Management,

Finance, Legal, Logistics, and Information

also developed an online traning tool, the ASEAN SME Acade A\cademy), that will reach

many more SMEs

on SMEs from regional firms

L3 f alarger program to provide
ial products, regional and
international markets, information and advisory services, and technology and innovation.
rmation that (s particutarly relevant for regional SMEs,
providers to whom they can reach out for
ing. The Academy provide a calendar of
events 1o give use: wit training from the Business Allance and business
development s 1 the Acadenwy will develop al rofile when first
elr indus! d links to exdsting
ated into the local
languages 1o expand the group of firms tt »enefit from the Academy.
For mare information on the ASEAN SME lomy, please expiore the website and video
below:
(4
Number Menu/Function Number Menu/Function
(1) Switcher to switch to ASEAN SME Academy (2) Switcher to switch to to ITC SME Academy
(3) Filter (4) Static content

(1) - (2) The two (2) switch buttons allow users to stay on the same page, while being able to switch
between the ASEAN SME Academy and ITC SME Trade Academy.

(3) The filter allows users to filter by (a) course type and (b) course level. Once the search is
launched, users will be directed to the ASEAN SME Academy website with their pre-selection
saved: https://www.asean-sme-academy.org/course type/finance-

accounting/?course level=growing&post types=sfwd-courses.
(4) Depending on the selected switch, the static content will change and link to (a) the ASEAN SME
Academy and (b) the ITC SME Trade Academy.

15
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3.5 Market access

The market access page is divided into three (3) parts: ASEAN Focal Points, ASEAN market information
and ASEAN sector briefs. By clicking on ‘See more’ each of the three sections will extend with additional

information and filters.

3.5.1 Screenshot and structure of the ‘Market access - ASEAN Focal Points’ section

q
ASEAN

Focal Points)

e
1

i

8
.
—
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-—'
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e
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]
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List of Focal Points by Country

Brunei Darussalam 2 Brunei Darussalam

Mr. Fadli Zaini Ms. Fatin Arifin

Executive Officer, International Research Cooperation (IRC) Darussalam Enterprise (DARe) President

Email : tackli raini@dan gov b Young Entrepreneur Association Brunei (YEAB)
Emad : fatmardfin@igma: n yesbrunes@grmail con

Cambodia @ Cambodia §§

M. Sonat Neou Soeun
Deputy Diractor of Planning and SME Development Promotion, General Directorate of Small and
Madium Enterprise and Handicraft, Ministry of industry, Sclence, Technology and innovation

(MISTY)
- ()

Emad : sonatnecusoeun@gmal oo

Mr. Layhy Chhea

Director of SMEs Deparment, General Directorate of Small and Medium Enterprise and
Handicraft, Ministry of industry, Science, Technology and Innovation (MISTT)

Email: chheataytw@gm J

Tel - +865(0)77775666
Tel.: «855(0)12383282

Number Menu/Function Number Menu/Function
(1) See more (2) Focal points details
(3) Show more

(1) The ‘See more’ button will expand and collapse the ASEAN Focal Points details.
(2) The ASEAN Focal Points’ details consist of:

(2.1) Name

(2.2)  Position/role

(2.3) Email address where appropriate

(2.4)  Phone number where appropriate
(3) The ‘Show more’ button expands all the ASEAN Focal Points’ details.
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3.5.2 Screenshot and structure of the ‘Market access - ASEAN market information’
section

Market information by Brunei Darussalam 2) Markot Overview (3)
country

Please choose a country and a topic

Basic Facts @)
Population 459500 (5)
Capital Bandar Seri Begawan 279,924 (Population and Housing Census Report 2015)
Languages Malay (Bahasa Melayu) (official), English, Chinese dialects

0-34 years: 2059% (male 48700 / female 45900)

15-24 years: 1752% (male 42700 / female 37800)

25-54 years: 4877% (male 122,700 / female 101400)

Age structure
55-64 years: 829% (male 19,300 / fermale 18.800)
85 years and over: 483% (make 11100 / female 11,300)
Urban population: 77.9% of total population (2019)
Urbanisation Rate of urbanisation: 166% annual rate of change (2015-20 est)
Number Menu/Function Number Menu/Function
(1) See more (2) Country filter
(3) Topic filter (4) PDF Country profile
(5) Static content (text)
(1) The ‘See more’ button can expand and collapse the ASEAN market information details.
(2) The “Country” filter allows users to filter by country (a country in this filter has to be selected to

see the content).
(3) The “Topic” filter consists of:
(2.1)  Market Overview
(2.2)  Opportunities and Challenges
(2.3) Trade Figures
(2.4) Restrictions and Ease of Doing Business
(2.5)  Summary
(a topic in this filter has to be selected to see the content)

(4) The “PDF country profile” can only be downloaded by users who are registered and signed in. If
users who are not signed in click on the PDF download, the “Register/Sign In” window slides out.
(5) The static content changes depending on the filter selection.
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3.5.3 Screenshot and structure of the ‘Market access - ASEAN sector briefs’
section

Sector briefs by country

Please choose a sector, a country and a topic
Agriculture (2) Brunei Darussalam (3) Country Overview (4)

5)
COUNTRY OVERVIEW o

in 2008, Brunei Darussalam began its journey towards its national vision, Wawasan Brunei 2035,
where it aspires to become a country recognised for its educated, highly skilled and accomplished
people, with high quality of lite and a dynamic, sustainabile economy by 2036, This vision remained
as Brunei Darussalam’s guiding peinciple for its development stratagies and policies, which has
also Incorporated sustainable development perspectives.

In ensuring the economy is sustainable for future generations, the third goal aims to transform the
country into a developed nation with a high income, utilising knowdedge and technology as the
basis for development and boosting private sactor involvement, while strengthening the public
sector's role In reaising the country’s economic potential, Therefore, diversifying its economy away
from the oil and gas sector is among the main agenda in the nation's economic development.

Number Menu/Function Number Menu/Function
(1) See more (2) Sector filter
(3) Country filter (4) Topic filter
(5) Static content (text)

(1)
(2)

3)

(4)

(5)

The ‘See more’ button can expand and collapse the ASEAN market sector brief details.
The “Sector” filter consists of:
(2.1)  Agriculture
(2.2) Food & Beverage
(a topic in this filter has to be selected to see the content)
The “Country” filter allows users to filter by country (a country in this filter has to be selected to
see the content).
The “Topic” filter consists of:
(2.1)  Country Overview
(2.2)  Sector Overview
(2.3) Regulations
(2.4)  Market Entry
(2.5)  Recommendations and Trends
(a topic in this filter has to be selected to see the content)
The static content changes depending on the filter selection.
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(1)
gl = 28Jul & =
- - -
CALENDAR 25 May — uly 16 June —
Virtual / npact Muang Thong Thani KLCC Convention Centre / Virtual Virtissl | BITEC (Banghok Intarrsaticnal Trade
mnd Exhibitican Cantra)
Dabs from &H:LFIE:(L ::f:;ﬁ-ﬂsiamm Malaysian International Food and E———
e Beverage Trade Fair (8 End clte 19 Jure 21
i End clate 30 July 21
m 57 dlay back B il v m —
Seemore 121day back
(2)
Date Loeation Event
21 Virtual / Marina Bay Sands Sea Asia 2021 & Singapore International Water
Week
April
P [3 End date 22 April
29 Virtual Unicorn Battle in South East Asia and Oceania
Apﬂl [8 End date 13 May
13 Ma" irtual eTail Asia Virtual Summit & Expo
[3 End date 20 May
25 May irtual / Impect Muang Thong Thani THAIFEX - Anuga Asla 2021
[3 End date 29 May
16 Virtual / BITEG (Bangkok International Trade and Exhibition ProPak Asia 2021
June Centre} [8 End date 19 June
28 Jl..llj’ KLCC Convention Centra / Virtual Malaysian International Food and Beverage Trade
Fair
[3 End date 30 July
Display #
4 o -
Number Menu/Function Number Menu/Function
(1) Event dashboard view (2) Event listing view
(3) Event filter (4) Page display
(1) The event dashboard view presents the next six (6) upcoming events, incl.:

(1.1) Eventdate

(1.2)  Country / indication whether the event is virtual

(1.3) Eventname

(1.4) ‘See more’ button which allows users to click into the event and see more details
(2) The “Event listing” view presents all events, incl.:

(2.1) Eventdate

(2.2)  Country / indication whether the event is virtual

(2.3) Eventname

(2.4)  Each eventis clickable to read more details
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(3) The event filter allows users to filter the events by:
(3.1) Date from / date to
(3.2)  Country, incl. events outside ASEAN
(3.3) Switch to select whether the search should include or not include virtual

events
(3.4) Thefilter has to be launched with the ‘Apply’ button
(4) The page display allows users to select how many events should be displayed on one (1) page.

3.7 Screenshot and structure of the ‘News’ page

Indonesia and Singapore are
teaming up to build
Southeast Asia’s digital hub
of the future

25 Fabnuary 2021 17 Fabevary 2024

Number Menu/Function Number Menu/Function
(1) Country filter (2) Static video
(3) News dashboard

(1) The “Country” filter allows users to filter news by country, incl. the option of multiple countries.

(2) The video is part of the static content.

(3) The news dashboard lists the latest news with the thumbnail, title and date. All news are
clickable and allow users to click into each news item to read more.
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3.8 Screenshot and structure of the dedicated country landing pages

o

~ " BRUNEI DARUSSALAM ~i_ “)

Brunei is located on the north coast of the island of Borneo, facing the South China Sea, surrounded by East Malaysia, The
monarchy gained its independence from the United Kingdom in 1984, the head of state is the Sultan of Brunei. The country has the
lowest population in the ASEAN (ca. 450.000), though with one of the highest per-capita GDP level in the region. Brunei has
abundant natural resources, therefore offshore od-drilling is the base of the economy, providing 60% of the GDP and 90% of
export revenue. Brunel has a low tanff regime and no personal income tax. Company tax is 55 per cent for the two oll and gas
companies {Brunei Shell and Jasra Eif) and 30 per cent for other companies.

Head of State : His Majesty Sultan Haji Hassanal Bolkiah Muizzaddin Waddaulah
Capital : Bandar Serl Begawan

National Flag : ==,

Language(s) : Malay, English

Currency : BS (Brunal Dollar)

2

Download agricultural sector brief
Download food & beverage sector brief

Download country profile

Number

Menu/Function Number Menu/Function

(1)

Static content (text)

(2) Downloadable PDF

(1) The static content consists of introductory information for each country.

(2) The downloadable PDFs are exclusively available for users who have signed in. If a user who is
not signed in tries to download any of the PDFs the “Register/Sign In” window slides out. The
PDFs consist of:

Food & beverage sector briefs

(2.1)  Agricultural sector briefs
(2.2)
(2.3)  Country profiles
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Chapter 4: How to use www.aseanaccess.com as a
Service Provider

4.1 How to register

‘d (1)

X

2 REGISTER

User registration @) contact details (4)

Additional information  (5)
L
Service provider -

Organisation information (g)

Puiblic b

Select an option

@

(0) First, go to website www.aseanaccess.com.
(1) Click on “Register” in the upper right corner.
(2) The “Register/Sign In” window will slide out.
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To register, users will be asked to fill all required fields:

(3) User registration: users will be asked to fill in first name, last name, username and
password for the web portal.

(4) Contact details: country of residence and email address are required fields, and
address and phone number are optional fields.

(5) Additional information: users will need to identify whether they would like to
register as (a) a normal user or (b) a Service Provider:

(a) Normal user - you are interested in getting 100% of the benefits of ASEAN Access and/or
are an SME who is looking for support to enter new markets.

(b) Service Provider - you are interested in getting 100% of the benefits of ASEAN Access
you are a business, organisation or association that can help and support SMEs to enter
or do business in new markets, such as a distributor*, business matchmaker**, export
consultant, or you work with logistics, shipping, translation, marketing, legal, market
research, soft landing, IPR etc.

For (a) normal users, the registration process ends here, and they can click on “Register” after

accepting the Terms and Conditions of the web portal (see point 7).

(6) Organisation information: company name, country of company, company registration
number and the local business support network where users are coming from are
required fields. Organisation type, tax number and the number of employees, are
optional fields.

(7) After accepting the Terms and Conditions of the web portal, users click on “Register”.

*Distributor - under ASEAN Access, distributor is a company (agent, wholesaler, or importer)
that buys different products from abroad and sells them on the local market, based on terms
of a negotiated contract/agreement. Under ASEAN Access distributors are not companies
that have their own brand/manufactured products or technologies that they are offering for
sale.

*Business matchmaker —under ASEAN Access, business matchmaker is a public or private
organisation that can “match”, introduce or bring two companies together, and offer
networking opportunities, based on their expertise, requirements, interests, for potential
business collaboration.

IMPORTANT: Users will receive a confirmation email to the email address provided,
containing an activation link (as in screenshot below). Only once users have clicked on the
activation link, has the registration process been successfully finalised and users are able to
sign into the web portal.
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Account Details for chaimae mahfoud at asean ~ ® B
asean dom,28 feb 12200 Ty 4=
para mi ~

¥ inglés ~ > espafiol ¥  Traducir mensaje Desactivar para: inglés

Hello chaimae mahfoud.

Thank you for registering at asean. Your account is created and must be activated before you can use it.
To activate the account select the following link or copy-paste it in your browser:
http-/fasean-dev cloudaccess hostiregister-2 html?task=registration activate&token=376c9392d3d56d2edbdbd 8d2ach55826

After activation you may login to http.//asean-dev.cloudaccess host/ using the following usemame and the password you entered during registration:

Username: chaimae2021

4.2 How to sign in

‘d

(0)
(1)
(2)
(3)

1)

SIGNIN  (2)

(3)

Remember Me

Forgot your username?
{4] Forgat your passwaord?

First, go to website www.aseanaccess.com.

Click on “Sign In” in the upper right corner.

The “Sign In/Register” window will slide out.

Registered users will be asked to enter their username and password to sign in
(“Remember me” option is available).
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(4) The signin process is finalised once users click on “Log in”. If users forget their
username or password, they can reset these by entering their email address linked to

their user account and the username and/or password will be sent to their email
address.

Once users are logged in, the dashboard will be displayed:

Dashboard

Welcome
serviceprovideruser

o

(@) Profile

My service provider details

4.3 Service Provider user account dashboard

‘d (1)

Dashboard
Welcc:me [5] [ﬁ]
serviceprovideruser
<
(©) Profile (3
My service provider details (@
Number Menu/Function Number Menu/Function
(1) Dashboard (2) Logout
(3) Profile (4) My service provider details
(5) Create service provider details (6) My service provider details
(1) The ‘Dashboard’ button functions as the profile button and navigates users back to their
profile when browsing any of the other pages on the portal.
(2) The ‘Logout’ button allows users to logout of their account.
(3) Under profile, users can manage their account (please see details under 4.4).
(4) Under “My service provider details” users can find all their submitted service provider details.
(5) Under “Create service provider details” users can submit their details (please see details under

4.5).
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(6) Under “My service provider details” (same as under (4) users can find all their submitted service

provider details.

4.4 How to manage the account

Edit your profile
Title 2
Welcome Miss -
serviceprovideruser First name * Last name *
“:‘ serviceprovideruser serviceprovidenser
< Dsshboarg Usermarme
serviceprovideruser
(@) Profile — F—
My service provider details F ¥
Emad address * Confirm email address *
amal@pimhostercom amal@pimhostercom
Contact details 3)
Street + N, Zipcode
City Country of residence *
Bruned Darussalam -
Country code Phene number
Organisation information 4)
Organisation typs Company narme *
Public (3TN
Country of residence * Number of emplyees
Select an option 2N -
Tt nusmber Company registration numbar *
]
Which network are you coming from *
Select option
[ somt | owor ®
Number Menu/Function Number Menu/Function
(1) Dashboard (2) Basic profile details
(3) Contact details (4) Organisation information
(5) Submit / cancel button
(1) The dashboard for service providers consists of:

(1.1)  Profile details
(1.2)  Service provider details
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To start editing the profile details click on ‘Profile’ followed by ‘Edit Profile’:
Prefile &F
MName: Teerana
Welcome Teerana Username: thailand!

Registered Date: Friday, 26 March 2021

“\{

Last Visited Date: Thursday, 13 May 2021

@ Profile Contact detalls

Inside the profile details, the following fields can be adjusted by Service Providers:
(2) Basic profile details can be updated at any time and consist of:
(2.1) Title
(2.2)  First name / last name
(2.3) Username
(2.4) Password
(2.5) Email address
(3) Contact details can be updated at any time and consist of:
(3.1) Street and zip code
(3.2) City and country
(3.3) Country code and phone number
(4) Organisation information can be updated at any time and consist of:
(4.1) Organisation type
(4.2) Company name
(4.3) Country of residence
(4.4) Number of employees
(4.5) Tax number
(4.6) Company registration number
(4.7) Network
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4.5 How to submit Service Provider details
Create Service Provider details

Welcome
serviceprovideruser (1)
Ir'i-;\_ Profile Marne of the service *
< 2
My service provider details
Description ™
(3)
@ Cowintry *
ar ptior
Type of service *
(5) 2 opticn
Organisation name *
()
17} Email *
Prone *
@
The compary kogo* B
9
Choase File | Mo file chosen

[1 0] kaximurm upload size: 1MB

Service Providers can submit their Service Provider details to be displayed to users of the web portal.
Users who are not registered and signed in will not be able to see their email addresses and phone
numbers. All signed in users will be able to view all Service Providers’ details, including email addresses
and phone numbers, on the “Service Provider” page (see 3.3).

(1) Click on “Create service provider details”.

(2) Enter the name of the service.

(3) Enter the description of the service*.

(4) Enter the country where the company is registered.

(5) Choose the type of service offered from the dropdown menu:

(5.1) Distribution (agency, import, wholesale)
Only for “Distribution” and “Business Matchmaking” specific sector will be
entered:
Agriculture
Food & Beverage
Health & Wellness
Consumer Goods
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Halal Products: food and non-food
(5.2)  Business Matchmaking
Only for “Distribution” and “Business Matchmaking” specific sector will be

entered:

Agriculture

Food & Beverage

Health & Wellness

Consumer Goods

Halal Products: food and non-food

(5.3) Co-working

(5.4) Export Consultancy
(5.5) Human Resources

(5.6) Intellectual Property (IP)
(5.7) Laws & Regulations
(5.8) Logistics

(5.9) Market Research

(5.10) Product Standards
(5.11) Taxation & Accounting
(5.12) Translation Services.

(6) Enter the organisation name.
(7) Enter the email address that will be displayed only to users who are signed in.
(8) Enter the phone number that will be displayed only to users who are signed in.

(9) Upload the company logo (up to 1 MB).
(10) By clicking on the ‘Save’ button all details will be submitted to the administration team and
Service Providers will see the below message:
Message

Thank you for your contribution. Your submission is pending validation by an administrator. Subject to the content meeting the
requirements of ASEAN Access, your submission will be published on the web portal within three (3] business days

NB!

*Distributor - under ASEAN Access, distributor is a company (agent, wholesaler, or importer)
that buys different products from abroad and sells them on the local market, based on terms
of a negotiated contract/agreement. Under ASEAN Access distributors are not companies
that have their own brand/manufactured products or technologies that they are offering for
sale.

*Business matchmaker — under ASEAN Access, business matchmaker is a public or private
organisation that can “match”, introduce or bring two companies together, and offer
networking opportunities, based on their expertise, requirements, interests, for potential
business collaboration.
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4.5.1. Service Provider description guidelines

*SERVICE PROVIDER DESCRIPTION SUBMISSION GUIDELINES

What to include in the description?

Please write at least 200 characters:

Brief history of the company (when was it established, how big is the company)?

Which markets is the company active in?

What are the services you offer?

If you are a distributor, which products do you distribute and what are your sales channels

i.e., supermarkets, health shops, hotels, petrol stations, department stores, B2B, B2C?

5. Bonus question! What makes you different from competition or what are the advantages of
using your company’s services?

o

IMPORTANT: The administration team will validate all details and make them visible within three (3)
working days on the Service Provider page of the web portal.

Once Service Provider details are submitted, Service Providers are not authorised to edit or delete the
details through the portal. A manual request for edit or deletion needs to be made with the relevant
National Focal Point.
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